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TIPS, TRICKS AND SECRETS TO MAKE DO-,
IT-YOURSELF SEO A REALITY FOR ANY 
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KEYWORD ANALYSIS

Without the right keyword phrases  everything 

KEYWORD ANALYSIS

Without the right keyword phrases, everything 
else is just a waste of time and money…
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Free Keyword Analysisy y

 Google Adwords Keyword Tool - Google Adwords Keyword Tool 
https://adwords.google.com/select/KeywordToolEx
ternal

 Search quantity versus competitiveness
 Longtail keyword phrases Longtail keyword phrases
 Everything you need to know is on Google…
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G l  Ad d K d T l

Type in your most general keyword phrase for your first run through. Once you’ve 
ll d l  f k d h  h      f h  f  i

Google Adwords Keyword Tool

collected plenty of keyword phrases, then you can run some of them for options…
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R d  R l

The most important things are Advertiser Competition, Local Search Volume, 
Gl b l S h V l  d S h V l  T d  Y   d d

Random Results

Global Search Volume and Search Volume Trends. You want upward trends.
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Ad  C

Click on Advertiser Competition to see keywords ranked from most competitive to 
l  Cli k i    h  k d f  l   hi h

Advertiser Competition

least. Click again to see them ranked from least to highest.
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Pl  F  I

If you mouse over the Advertiser Competition bar it will give you a general feel 
f  h  h i i  L k  h  L k  d  I ’   d 

Plantar Fasciitis Inserts

for how much competition. Look at searches. Look at trends. It’s a good one.
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A A

Is it worth the trouble to fight for a high competition keyword phrase? That’s up to 
 d  li  All i  k  i  L k  G l ’  ddi i l k d

High Advertiser Competition + Additional keywords

you and your client. All it takes is money…Look at Google’s additional keywords.
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L l k d h  h l  h l

What are they good for? Coming up first in Google, Yahoo and Bing for blog 
 d i l

Longtail keyword phrases with low search volumes

posts and articles.
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SEO BASICS

SEO PAGES NOT WEBSITES

SEO BASICS

•SEO PAGES - NOT WEBSITES

•SILOING INFORMATION

VERTICAL INTEGRATION•VERTICAL INTEGRATION

•LATENT SEMANTIC INDEXING
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SEO PAGES – NOT WEBSITES
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SILOING INFORMATION
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VERTICAL INTEGRATION

 Everything on, in, and behind the page must align  Everything on, in, and behind the page must align 
based on your primary keyword phrase for that 
pagep g

 The URL
 The MetaTags The MetaTags
 The Headline
 The Opening Sentence The Opening Sentence
 The Page Copy
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VERTICAL INTEGRATION

URL: http://plantarfasciitisinserts com/URL: http://plantarfasciitisinserts.com/

<title>Plantar Fasciitis Inserts & More | Plantar Fasciitis</title>

<meta name="description" content="Plantar fasciitis is becoming more common every 
day  I know  My wife developed this form of heel pain in 2007  After her three year day. I know. My wife developed this form of heel pain in 2007. After her three year 
struggle with this injury,..." />

<meta name="keywords" content="Plantar Fasciitis, Fasciitis Plantar, Heel Pain, Plantar 
Fascitis" />
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VERTICAL INTEGRATION
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4 KEYWORD PHRASES PER PAGE

<meta name="keywords" content="Plantar Fasciitis, 
" /Fasciitis Plantar, Heel Pain, Plantar Fasciitis" />
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LATENT SEMANTIC INDEXING

 Latent Semantic Indexing (LSI) is an indexing and g ( ) g
retrieval method that uses a mathematical technique 
called Singular Value Decomposition (SVD) to 
id if   i  h  l i hi  b  h  identify patterns in the relationships between the 
terms and concepts contained in an unstructured 
collection of text. LSI is based on the principle that collection of text. LSI is based on the principle that 
words that are used in the same contexts tend to 
have similar meanings. A key feature of LSI is its 

fability to extract the conceptual content of a body 
of text by establishing associations between those 
terms that occur in similar contexts
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KEYWORDS – How many times…y

 How many times should your keyword phrase  How many times should your keyword phrase 
show up on the page?

 Write naturally and don’t worry about it Write naturally and don t worry about it
 Remember LSI
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LOCAL SEO

The quickest  easiest and cheapest ways to get 

LOCAL SEO

The quickest, easiest and cheapest ways to get 
real results for your local client.
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LOCAL SEO

 PRIMARY KEYWORD PHRASE + COMMUNITY  PRIMARY KEYWORD PHRASE + COMMUNITY 
NAME

 COMPLETE CONTACT INFO ON EVERY PAGE COMPLETE CONTACT INFO ON EVERY PAGE
 LIST OF COMMUNITIES SERVED ON EVERY PAGE
 DIRECTORY MARKETING DIRECTORY MARKETING
 CRAIGSLIST
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DIRECTORY MARKETING

 TIME TO SUPPORT YOUR SPONSOR TIME TO SUPPORT YOUR SPONSOR
 LOCAL SEO DIRECTORY MARKETING PACKAGE
 http://wordsmithbob com/store/directory site list http://wordsmithbob.com/store/directory-site-list-

package
 Package includes:  Package includes: 

 Client Information Form
 Complete PDF list of local and national QUALITY  Complete PDF list of local and national QUALITY 

directories with clickable links
 All three of my SEO & Website Promotion ebooks
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CRAIGSLIST

 Google loves craigslist Google loves craigslist
 Craigslist ads will come up ahead of almost 

anything elseanything else
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LINKING STRATEGIES

Google loves one way incoming QUALITY links 

LINKING STRATEGIES

Google loves one-way incoming QUALITY links 
from RELATED CONTENT…
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LINKING STRATEGIES

 SWAPPING LINKS SWAPPING LINKS
 GREAT CONTENT CREATES GREAT LINKS
 CREATING A “WEB” Nature hates straight lines CREATING A WEB  – Nature hates straight lines…
 12 TYPES OF LINKS

CONTENT REPURPOSING CONTENT REPURPOSING
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SWAPPING LINKS

 Swapping links is pretty much useless because  Swapping links is pretty much useless because 
Google recognizes it for exactly what it is.

 If you do it, make sure “the other guy” is the loser in  If you do it, make sure the other guy  is the loser in 
the swap.
 Higher PageRankg g
 .EDU or .GOV
 Authority sitey
 They have tons of quality incoming links
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GREAT CONTENT = GREAT LINKS

 If you really want great, one-way, incoming links,  If you really want great, one way, incoming links, 
you need to generate quality content
 Blog postsg p
 Articles
 Informative, well written website pages, p g
 Free ebooks, white papers, case studies
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CREATE A WEB

 There are no straight lines in Nature There are no straight lines in Nature
 Think of your linking structure as a spider web
 Interlinking creates a stronger structure Interlinking creates a stronger structure

12/15/2009WordsmithBob.com – Bob McClain



THE 12 TYPES OF LINKS

 Internal Links Internal Links
 Directories
 Optimized Online Press Releases Optimized Online Press Releases
 Article Directories (become established “expert”)

RSS/Bl  S di i RSS/Blog Syndication
 Blog Commenting
 Videos
 Forums
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THE 12 TYPES OF LINKS

 .EDU Links
 .GOV Links
 Social Bookmarking – Delicious, DIGG, Redditg , ,
 Social Media sites – Twitter, Squidoo, HubPages, 

look beyond the obvious – Ning (the ULTIMATE 
source)

 13th Linking Strategy - Blog Alliance
 ANCHOR TEXT!!!
 Google Alerts
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ANCHOR TEXT
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GOOGLE ALERTS

 http://www.google.com/alerts http://www.google.com/alerts
 Set up Google Alerts for each of your primary 

keyword phraseskeyword phrases
 Set up Google Alerts for your products or services
 Set up Google Alerts for the name of your company Set up Google Alerts for the name of your company
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GOOGLE ALERTS
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GOOGLE ALERTS
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SEO SOFTWARE COMPARISON

 Comparison website for various online SEO  Comparison website for various online SEO 
software packages versus downloadable software

 http://cheap-seo-website-marketing.com/ http://cheap seo website marketing.com/
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THANK YOU!!!

www wordsmithBob com

THANK YOU!!!

www.wordsmithBob.com
612-226-7667
b b@ d ithb bbob@wordsmithbob.com
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